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European & International Region


1) Who can participate:  All students who are registered in a college or university for 2007/2008.

2) What’s in it for the animals: It is only when the public stops buying and wearing fur that millions of animals will be safe from cruelty on trap lines and in factory-like production operations. Your students have the talent to convey an important message to fashion shoppers that there is nothing desirable or fashionable about wearing fur. It isn’t perfectly acceptable to flaunt wealth by inflicting cruelty on animals. We want students to speak up on behalf of those animals by convincing consumers to have a compassionate fur-free wardrobe.

3) Background: Fur coats, fur accessories, and fur trimmed items are made from the skins of animals that have experienced tremendous amounts of pain and suffering.  Each year, over 50 million animals suffer and die at the hands of the fur trade. Likely more than half those animals die specifically for fur trim which many consumers incorrectly believe is made from the scraps of fur left over from making fur coats.  Today, the majority of foxes raised on fur farms are killed specifically for fur trim. 

4) What’s in it for you: Tutors have let us know that this contest is a valuable exercise for their students. The students have the experience of designing for a real client. They have a real life issue to create a message for. Students learn to participate in the broader world of personal choices and ethics by speaking up against fur.

Along with direct business experience students can receive recognition and prizes and the contest can be an excellent networking experience for students.

In Europe & International

 First prize:

€ 1000 euro cash

Second prize:
€ 500 euro cash

Third prize:

€ 250 euro cash

- 10 entrants will receive certificates of Special Commendation from the judges

- 15 entrants will receive certificates of Commendation from the judges

- The top three finalists will automatically be entered in the new web based People’s Choice Award and      

   the international competition to select the Grand Prize
5) Deadline to register: 11 April 2008

6) Where to register: http://infurmation.com/daf/2008/daf08.html

7) Your Registration Number: You’ll receive your registration number after you’ve registered on-line. Please keep this number and for identification purposes place it on the back of each item you submit to us.

8) Deadline to submit: 25 April 2008
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9) Submission Requirements:  

· Check the official rules at: http://infurmation.com/daf/2008/rules.html
· Only copyright free material, images and photographs may be used

· The Fur Free Alliance (FFA) logo (available at: http://infurmation.com/daf/2008/req.html) and the www.inFURmation.com URL should be incorporated into your design
· Depending on your country, you may also need to include the logo of your national FFA member group, in addition to the FFA logo.  See below (10) for details or check if their logo is available to download here: http://infurmation.com/daf/2008/national.html
Your submission package must include:

· A completed submission form and a copyright-free form, download them here: http://infurmation.com/daf/2008/req.html
· One A3 size paper copy of your poster (at 300dpi), printed in colour, mounted on card

· One A4 size paper copy of your poster (at 300dpi), printed in colour 

· A cd containing your poster as both a high resolution print-ready PDF file and a high resolution JPG file; and a copy of your design in its original creation file format (ie Adobe Illustrator, InDesign)

· Each element of your package must clearly bear your registration number, name, school, telephone number and country of origin.  Your submission form must include a clearly readable and active email address.

Notes on submitting artwork: 

- Remember to embed fonts and distil as press optimized, camera ready (do not down sample graphics)

- Minimum file sizes: artwork at 300dpi in A3 and A4 size

- Where universities/colleges are submitting multiple entries, we encourage them to burn as many entries    

   as possible onto a cd(s), but please ensure each file/folder is clearly identifiable to the relevant student by

   naming files/folders with the student’s name and registration number.

10) Students from the following countries should ensure the national FFA member group logo is included on their poster. The logos are available to download, under the country name, on the national contacts page at: http://infurmation.com/daf/2008/national.html
Australia & Asia Pacific
Czech Republic

Germany

Spain

   Ukraine

Austria


Denmark

Netherlands

Sweden

Belgium


Finland


Romania

Switzerland

11) Submission Form and a Copyright-free Form: include these two completed forms with your artwork when submitting your entry. Download the forms at: http://infurmation.com/daf/2008/req.html

12) Posting entries: students from the following countries should send their entries to their national FFA member group. The addresses are listed under the country name, on the national contacts page at: http://infurmation.com/daf/2008/national.html
Australia


Denmark

Sweden 

Ukraine

Czech Republic

Netherlands

Switzerland

If your country is not listed above, send your poster, CD & printed and signed submission form to:  Shely Bryan, Design Against Fur, Respect for Animals, PO Box 6500, Nottingham NG4 3GB, U.K.
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Students choosing to courier their posters to us: please contact Respect for Animals directly for the courier address. 

To ensure that your poster and CD aren't damaged or broken, please mail them in a padded protective envelope or package.
If you have any questions please contact:

Shely Bryan, Design Against Fur, Respect for Animals 

Tel: +44 7710 148957
Fax: +44 115 940 4746
e-mail: mail@shelybryan.net
 

13) Web based information about the cruelty of trapping and factory-like production available at:

inFURmation.com, respectforanimals.org, hsus.org, api4animals.org, bancrueltraps.org, furfreeaction.org

14) Full Contest Information at: www.inFURmation.com
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